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Hi future student/client/friend—

You’ve got products and services that people would LOVE
to buy...if they knew how to find them. One of the biggest
mistakes small businesses owners make is staying in
obscurity. 

But not you! 

You’re here to learn about the fundamentals of search
engine optimization (SEO). Why? Because you know that in
order to attract more customers, you’ve got to be easy to
discover. 

85% of customers conduct online research before they
buy. With the right keywords and content on your website,
you can make sure your business gets on their radar. 

I hope you find this workbook useful in getting started with
your SEO strategy. Whenever you’re ready to take your
learning to the next level, my fabulous beginner SEO
course, SEO Kickstarter, will be there waiting for you. 

Cheers, 
Amanda Kern, Founder & CEO 

Psst! Check out the last page of this workbook for a 50%
off discount code for the course. 



SEO helps customers find you—the solution to their
problem. 

Search engine optimization (SEO) helps improve your
website's visibility in search engine results pages (SERPS),
making it easier for potential customers to find you. The
higher you rank for a keyword, the more traffic you're
likely to receive from queries including that keyword.
People tend to perform searches around problems and
solutions, so if you want to make it easy for them to find
you, you have to create content that includes keywords
around those topics. 

For instance, if you’re going through a plant mom era (we
love that for you), you might find yourself typing a query
like, “affordable houseplants near me,” and then,
eventually, “how to save a dying plant.” If you’re anything
like 70% of Google’s users, you’re going to select one of
the first five results you see (2). 

https://www.searchenginejournal.com/google-first-page-clicks/374516/


Your first query is clearly of transactional intent—you’re
basically ready to hop in the car and drive to your local
nursery to buy a baby Monstera. This is evidenced by the
“near me” part of your query. So it makes sense that when
you punch the “Enter” key, you’ll find a local SEO map
dotted with several highly-rated plant stores in your
neighborhood. 

(By the way, you don’t need to optimize all of your pages
with the words “near me” to appear for local searches.
That would just look silly!)

Your second query is different. This time, you’re not
looking to make a purchase—yet. You’re conducting an
informational query and hoping to learn from someone’s
expertise on the issue of rescuing dying houseplants. 

(Side note: no judgement. I’m sad to say that I too am a
serial plant killer, mostly due to overwatering. Now I use
ice cubes to water my houseplants, and it seems to be
helping). 

So your search yields a host of articles and user forums,
each with headlines and descriptions hoping to entice you
to want to learn more. 

10 Ways To Revive Your Dying Houseplant Before It’s Too
Late

 



15 At-Home Remedies To Save A Dying Houseplant (2024)

How To Rescue A Dying Houseplant: The Ultimate Guide 

What are hacks that will bring a dying house plant back to
life? 

Help my plant is dying how do I revive an indoor plant?

The first article is published by a home improvement
business you’ve known forever. The next two are from
companies you’ve never heard of before, but the titles are
intriguing nonetheless. The last two are Reddit forums last
updated a few years ago. Which one will you click? 

Statistically speaking, you’re going with one of the first two
options. You’ll read through the tips and come to the
realization that there’s only one way to save your
persnickety Fiddle Leaf Fig: start watering the thing in your
shower, quit pruning the dead-looking leaves, and
purchase new soil that’s better suited for tropical plants. 

Where will you purchase this soil? From the specialty
nursery who published the article you read, of course. They
made it so easy—the link was right there at the end of the
article. Plus, you had a good feeling about this brand’s vibe
by the time you got to the end of the list of tips, and you
feel good about supporting a brand you like.
 



Of course, this scenario is an ideal outcome for the small
business owner who published the article. But it doesn’t
quite happen this way every time someone clicks on your
content. In fact, most people will decide to purchase
nothing, and feel satisfied simply with the value of the
knowledge they gained from reading. 

That’s also an ideal outcome. 

The fact that they clicked, spent time reading and engaging
with your content, and then ended their search sends
hugely positive signals to Google’s algorithm. 

Your content solved their problem, even if they didn’t
convert into a customer. 

Now, Google is going to reward you by ranking your article
a little bit higher to see if you can also solve the problem
for other users. The result? More eyeballs on your website,
and more users that might just convert into customers. 

So how do you start? What does it take to start getting
recognized for the value you provide to users? This
workbook will cover at least part of the answer: SEO-
friendly content. Read through three sections (SEO Basics,
Keyword Research, and Content Writing) to learn the
foundations you need to start getting that first bit of
traction in search. So get your pencil ready—it’s time to
start digging into the nitty gritty of it all! 









































CONNECT

Amanda Kern
is the founder and CEO of
Emerald Creative Content. Each
quarter, she facilitates a
beginner SEO course called SEO
Kickstarter, a 5 week course that
meets weekly to help small
business owners grow their
digital presence and attract
more targeted website traffic.  

Register for SEO
Kickstarter—the
SEO beginner
course for small
business owners.  

Use code HAVEN to get a
50% discount on course
registration.  

@emeraldcreativecontent
www.emeraldcontent.com
amanda@emeraldcontent.com


